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Public Concern  
About Tobacco & 

Nicotine Harm

Our Vision
Protecting communities by reducing exposure to harmful tobacco and nicotine products and 
limiting youth access through education, research, and policy action.

Why this matters
Tobacco and nicotine products are dangerous and addictive — especially for young people. 
While the public clearly understands these harms, exposure to nicotine marketing remains high, 
particularly in retail environments where youth are often present.

This combination of high perceived harm and high advertising visibility underscores the need 
for strong public education, retail accountability, and community-level prevention strategies that 
reduce normalization and prevent

Pennsylvanians overwhelmingly recognize the dangers of tobacco and nicotine products —  
and many report frequent exposure to product advertising both online and in convenience stores.

of respondent agree that 
all tobacco and/or nicotine 
products are harmful

see tobacco or nicotine 
ads at least sometimes 
while online

see tobacco or nicotine  
ads at least sometimes  
in convenience stores

91% 47% 80%


