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What Pennsylvanians need to know about flavored tobacco and nicotne products

Flavored tobacco products, including menthol,
fruit, candy and mint mask harshness, which
makes it easier people to start using them and
harder to quit.

Unflavored products are still used (14.9%),

but flavored options continue to dominate

among people who report regular tobacco
or nicotine use.

Most Pennsylvanians (73.6%) believe flavored
tobacco is just as harmful as non-flavored
products, showing strong public understanding
of product risk.

Nearly one in five (20.5%) say flavored
products are more harmful, underscoring
growing awareness about the dangers of
flavored additives.

Why this matters

Only a small share (5.9%) believe flavored tobacco
is less harmful — a sign that public misperception
is decreasing.

More than half of respondents (55%) support
banning menthol tobacco products, reflecting
ongoing concern about how menthol affects
addiction and quit attempts.

Three-quarters of the public (73.9%) believe
hookah or waterpipe tobacco is just as addictive
as cigarettes, while another 14.8% believe it is
more addictive.

Only 11.3% believe hookah is less addictive —
evidence that misconceptions about its “safety”
are fading.

Flavored tobacco and nicotine products make it easier for people, especially youth—to start using
and harder to quit by masking the harshness of tobacco. Public perception data from Pennsylvania
shows that while most people recognize flavored products as harmful and addictive, their
widespread availability in retail settings keeps them visible, appealing, and accessible. With menthol
and fruit flavors topping the list of products used, and most respondents acknowledging the

risks, the data underscores the urgent need for strong, evidence-based policies that limit flavored
products, reduce youth exposure, and prevent addiction before it starts. Addressing flavored
tobacco is essential to protecting communities and supporting long-term health.

Sources: PHMC Research & Evaluation Group, survey of 522 adults and 16 teenagers, conducted online July 9-15, 2025. Commissioned by the Pennsylvania Alliance to Control Tobacco (PACT).

PACTonline.org




